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OVERVIEW

Hotel Indigo is an upscale boutique

and geography of the surrounding area

brand that delivers a refreshing and while brand hallmarks ensure a consistent

inviting guest experience that is truly ~ DNA and reliability from location to location.

reflective of the local community. Hotel Indigo properties feature cozy, airy

Meeting the desires of today’s traveller, and inviting guestrooms with oversized 24 HOTELS

the brand offers guests an intimate beds, plush bedding with throw pillows, 2

and approachable boutique experience hardwood-style flooring with area rugs,

with the benefits and reassurance of signature murals, and spa-inspired showers; '87 5 RROMS

the world’s largest hotel company. a Fitness Studio with cardio equipment 54 HOTELS IN THE PIPELINE

Each Hotel Indigo property is uniquely and free weights; and Phi Bar & Bistro,
designed to reflect the local culture, character an on-site casual gourmet restaurant.

1 HOTELS

64 ROOMS

3 HOTELS IN THE PIPELINE

1 HOTEL IN THE PIPELINE (180 ROOMS)

DID YOU KNOW?

- Through Hotel Indigo’s retail-inspired Seasonal Renewal programme, thoughtful
changes are made throughout the hotel to ensure even the most frequent guest has
a distinctive and engaging experience with each and every stay. In public spaces, the
scent, music, artwork, murals and directional signage are changed to reflect the season.

- In January 2009, Hotel Indigo announced that 3 additional properties are planned
for London.

- By the end of 2009, Hotel Indigo will almost double its footprint in the Americas
with properties opening in key strategic markets, including New York City, San Diego
and Toronto.
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